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ABC Fitness Solutions

HBC

FITNESS
SOLUTIONS

| continue to be amazed by the partnership and coming together of the entire fitness community.
We have seen tremendous innovation from clubs as they rethink their strategy in response to a
shift in members’ expectations. This, paired with the positive new member join trends we are
seeing in the ABC Fitness Solutions portfolio has us incredibly optimistic about what is to come for
our industry.

While there are positive indicators for us and the fitness industry at large, there remain
unanswered questions regarding the shift in consumer motivation for fitness:

» How have consumers’ fitness routines changed since the pandemic?
» Are consumers meeting their health and fitness goals?
» What motivates consumers to work out?

» What will motivate them to return to a normal fitness routine that will involve returning to a
club?

» Where are they working out and where are they spending money on health and fitness?

These unanswered questions were the motivation behind what we are delivering to you today. In
partnership with Clubintel and the IHRSA Foundation, we worked together to curate questions that

would provide the answers to our industry’s most pressing questions and re-enforcement of our
collective need to innovate for what is next.

We are pleased to bring you “The Next Fitness Consumer Report” where inside you will find the

trends and data points that we hope will help ignite creativity and redefine innovation for the
future of fitness.

All the best,

Bill Davis
President & CEO
ABC Fitness Solutions



Welcome

[HRSA Foundation

Alongside ABC Fitness Solutions and Clublntel, the IHRSA Foundation is pleased to present “The
Next Fitness Consumer.” This report examines the exercise motivations and preferences of fitness
consumers post-pandemic and beyond.

As you will soon read, fitness is top of mind among Americans as nearly two-thirds report
exercising regularly. The benefits of regular exercise is the number one motivator for physical
activity, while maintaining and improving mental wellness ranks second as the most popular
fitness goal. Consumers get active using a variety of outlets. Exercising outdoors, in the gym, at
home, and on the go with mobile apps all comprise the ecosystem of the active consumer.

While this surge in demand for fitness is encouraging, opportunities remain for the industry to
meet the physical activity needs of some consumers. Consistent exercise is a challenge for parents
as adults with at least one child at home account for only 34% of active consumers. Also, only 44%
of disabled persons indicate being active, but a separate 40% report interest in regular exercise.

We hope the following insights will help industry professionals and business operators better
understand the next fitness consumer as well as potential consumers. May the report facilitate
discussion and strategy around not only re-engaging members, but also serving new prospects
seeking the health benefits of regular exercise.

The IHRSA Foundation



Background and Objectives

Background

With the COVID-19 pandemic creating significant disruption within the health and fitness club industry throughout most of 2020 and into 2021,
government mandated health club/gym closures, restricted access, and consumer health safety fears have all combined to engender significant
losses in member usage and membership resignations. As health clubs begin to reopen, a concerted effort to re-engage consumer usage will be
paramount to the future success of the industry. IHRSA Foundation, and its sponsor ABC Fitness Solutions, wish to understand the underlying
motivations of human behavior that will be barriers to and opportunities for building marketing and communications, and programming that will

appeal to consumer’s mindset to motivate trial, usage and membership matriculation.

Study Objectives

To profile pre-pandemic and current exercise behavior to include workout regimen, monthly expenditures, and effectiveness of workout.
Measure market share of big-box gym members and their consumer's interactions.
Prioritize elements within the fitness club experience that will encourage members to return post-pandemic.

Define changes in active consumer’s fitness regimen mix pre-pandemic and currently; measure importance of each as it's related to the
consumer’s overall workout routine.

Measure both behavioral and cognitive (mental) influences that may impact/encourage exercise motivation in the gym/with a club.

* Behavioral will include factors that may be obstacles in the physical and/or social environments.

*  Cognitive (mental) will include factors that are influenced by beliefs and attitudes (goals, outcome expectations, outcome value, and/or self-
efficacy (confidence)).

Profile consumers to determine unique differences that may exist between consumer segments (geographic, gender, generational).



Methodology and Disclaimer

Methodology

In June 2021, survey participants were recruited for this study using a series of screening questions to qualify a highly targeted profile of “active”
consumers. This study reflects those who are ages 18 and older, and who are currently exercising, working out or staying active. The study also
captured responses from consumers who stated they were not active but had an interest in doing so. If a consumer was not currently active and
had no interest, they were disqualified from the study. The study captured 2,113 qualified consumer responses via an online survey within major

U.S. markets and across all U.S. regions. The study was administered in collaboration with Dynata, an international research panel firm.

Disclaimer

The statistical information contained in this report is representative of the individuals responding to this survey. All reasonable efforts were taken
by Clublintel to assure data comparability within the scope and limitations of the reporting process. However, the data contained in this report is
not necessarily based on third-party audited data. The statistical validity of any given number varies depending upon sample sizes and the amount
of consistency among responses for any data point. The data in this survey is representative of the sentiments reported by the targeted

respondents.

Clubintel, The IHRSA Foundation and ABC Fitness Solutions therefore, make no representations or warranties with respect to the results of this
study and shall not be liable to clients or anyone else for any information inaccuracies, or errors or omissions in content, regardless of the cause of
such inaccuracy, error or omission. In no event shall Clubintel, The IHRSA Foundation or ABC Fitness Solutions be liable for any consequential

damages.
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The Active Consumer Profile

4 & 4 51% female,

49% male
gender split

51% of active
consumers are
married; 25%
are single

66% of actives
consumers do
not have children
at home

N

)

o

' 66% of consumers are currently

exercising, working out or
staying active in some regard

interest in doing so

incomes of less
than $100k; 32%
with less than
$50k

66% of active
consumers have

/

25% are not active, but have an

S

51% of active
consumers are
employed full time;
19% are retirees

53% of active
consumers are
25 to 55 years
old

80% of those
ages 66+ are
active

Among men,
71% are active
compared to
63% of women
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The Active Consumer Fitness Mix

Post-pandemic " Summer goals - 46%just
growth of free online want to be active
fitness 29%, +15 ppt

AN

37% of consumers use at
° 78% on track to meet goals

home fitness equipment

#1 exercise regimen
remains outside fitness
43%, +7 ppts

Among those not meeting
goals, 65% state motivation is
reason

49% have purchased at-
home equipment (10%
have spent more than

$1000)
58% spend less than $25 a
Usage of health clubs/big- month on exercise
" " box gyms 17%, -8 ppt expenditures, +5 ppt

Usage of studios 14%, -5 ppt M Workout frequency has
grown post-pandemic



Active consumers remain diligent with
their workout frequency.

Despite changes with where
consumers workout (health
clubs/gyms versus at home), they
have maintained, or in some
instances, increased their workout

frequency.

MONTHLY WORKOUT FREQUENCY
(AMONG THOSE WHO ARE ACTIVE)

34 34

Greater than 12x
M 9xtol1l2x
MAaAxto8x

M Less than 4x

PRE-COVID PANDEMIC CURRENTLY



Although the frequency with which
consumers exercised improved slightly
from pre-pandemic levels to current,
nearly one-third said their fitness/exercise
level decreased.

With that said, there is a perfect bell
curve of users’ perceptions of their
exercise levels; 30% believe it
decreased, 38% stayed the same and

31% says it increased.

FITNESS/EXERCISE FREQUENCY CHANGES

DURING PANDEMIC
(% AMONG THOSE WHO ARE ACTIVE)

38
19 19
| I I |

DECREASED DECREASED STAYED THE SAME IMPROVED IMPROVED
SUBSTANTIALLY SOMEWHAT SOMEWHAT SUBSTANTIALLY
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Measuring the Influence of
Motivational Factors on Active Lifestyles

In this section we explore factors that drive motivation for active consumers.
Batteries of attributes for two types of psychological motivational behaviors were
presented for active consumers to consider and rate; a list of 23 intrinsic behaviors

and a list of 31 extrinsic behaviors.

For the intrinsic behaviors, active consumers were asked to rate attributes based on
the extent to which each plays a role with why they have interest in or participate in

a health/fitness routine.

For the extrinsic behaviors, a similar line of questioning was offered, but framed as

to what the active consumer values most about pursuing a heath/fitness routine.



What is Intrinsic and Extrinsic Motivation?!

Intrinsic Motivation: Extrinsic Motivation:
The act of doing something without any An external incentive to engage in specific
obvious external rewards. You do it activity, especially motivation arising from
because it's enjoyable and interesting, the expectation of punishment or reward.

rather than because of an outside
incentive or pressure to do it, such as a
reward or deadline.



Intrinsic Motivators:
Key Points of
Ditferentiation Among
Active Consumer
Segments

The underlying motivational factors are
basically the same by gender. Both rankings
and ratings show very few differences.

The long-term health benefits of working out

are primary to all age segments. For the 18 to

24 age segment, the element of working out
being fun is unique to this group.

The importance of the “health benefits”
associated with an active lifestyle begin to
become increasingly more prevalent as one

ages.



Intrinsic Motivators

Without question, the driving force
behind leading an active lifestyle is
the benefits it has on one’s long-term
health. The health benefits coupled
with specific fitness goals, an
opportunity to learn self-discipline
and the joy/pleasure that is received
from a health/fitness routine all play a
significant role with active consumer’s

motivation.

INTRINSIC FITNESS BELIEFS
REASONS FOR INTEREST IN OR PRESENTLY PARTICIPATING IN

HEALTH/FITNESS ROUTINE
(MEAN SCORES AMONG ACTIVE USERS; 7=VERY TRUE)

BECAUSE OF THE LONG-TERM HEALTH BENEFITS.

BECAUSE THE BENEFITS OF WORKING OUT ARE IMPORTANT 5.08
TO ME. °

BECAUSE | VALUE THE BENEFITS OF W O R KN G O U T . 507
BECAUSE | HAVE SPECIFIC FITNESS G O A LS. 4_64
BECAUSE IT TEACHES ME SELF-DISCIPLINE. s 4 52

BECAUSE | ENJOY IT AND FIND IT PLEASURABLE. s 4 50

BECAUSE IT ALLOWS ME TO LIVE IN A WAY THAT IS TRUE
TO MY VALUES.

BECAUSE IT’S FUN. w4 36
BECAUSE IT’S A PART OF WHO | AM. s 4 33

BECAUSE ITS AN OPPORTUNITY TO JUST BE WHO | AM. s 4 32

BECAUSE IT IS A GOOD WAY TO LEARN THINGS WHICH

]
COULD BE USEFUL TO ME IN MY LIFE. 4.15

BECAUSE IT IS AN EXPRESSION OF WHO | AM. messsssssssssssssssssssssssssssssses 410

BECAUSE OF A MEDICAL CONDITION THAT EXERCISE HELPS

|
MANAGE OR TREAT. 3.86

BECAUSE | WOULD FEEL GUILTY IF | QUIT. s 3,7 7
BECAUSE | FEEL OBLIGATED TO CONTINUE. s 365
BECAUSE | WOULD FEEL LIKE A FAILURE IF | QUIT. s 360
BECAUSE | WOULD FEEL ASHAMED IF | QUIT. s 3,47
IN ORDER TO SATISFY PEOPLE WHO WANT ME TO BE FIT. s 3 ()2
BECAUSE MY FRIENDS DO. mss ) 08

BECAUSE PEOPLE PUSH ME TO WORKOUT. messssssssssssssss ) Q7

BECAUSE | FEEL PRESSURE FROM OTHER PEOPLE TO

WORKOUT. L k]

| HAVE STARTED TO QUESTION WHY | CONTINUE. messsssss ) 87

BECAUSE IF | DON'T OTHER PEOPLE WILL NOT BE PLEASED

WITH ME. Eeesssssssssssssssssm— ) 77



Intrinsic
Motivation by
Gender

The underlying

motivational factors
are basically the same
by gender. Both
rankings and ratings
show very few

differences.

INTRINSIC FITNESS BELIEFS
REASONS FOR INTEREST IN OR PRESENTLY
PARTICIPATING IN HEALTH/FITNESS ROUTINE

FEMALES
(MEAN SCORES AMONG ACTIVE USERS; 7=VERY TRUE)

BECAUSE OF THE LONG-TERM HEALTH

5.17

BENEFITS.
BECAUSE THE BENEFITS OF WORKING OUT ARE

5.1

IMPORTANT TO ME.
BECAUSE | VALUE THE BENEFITS OF WORKING

5.07

OouT.

4.77

BECAUSE | HAVE SPECIFIC FITNESS GOALS.

4.55

BECAUSE IT TEACHES ME SELF-DISCIPLINE.

4.51

BECAUSE | ENJOY IT AND FIND IT PLEASURABLE.

4.43

BECAUSE IT’S FUN.

BECAUSE IT ALLOWS ME TO LIVE IN A WAY

4.39

THAT IS TRUE TO MY VALUES.
BECAUSE ITS AN OPPORTUNITY TO JUST BE

4.34

WHO | AM.

BECAUSE IT’S A PART OF WHO | AM.

BECAUSE IT IS A GOOD WAY TO LEARN THINGS
WHICH COULD BE USEFUL TO ME IN MY LIFE.

BECAUSE IT IS AN EXPRESSION OF WHO | AM.

BECAUSE OF A MEDICAL CONDITION THAT 3
EXERCISE HELPS MANAGE OR TREAT.

4.26
4.24

4.1

.86

BECAUSE | WOULD FEEL GUILTY IF | QUIT. 3.74

BECAUSE | WOULD FEEL LIKE A FAILURE IF |
3.64

QUIT.

BECAUSE | FEEL OBLIGATED TO CONTINUE. 3.64

BECAUSE | WOULD FEEL ASHAMED IF | QUIT. 3.47

BECAUSE PEOPLE PUSH ME TO WORKOUT. 2.96

IN ORDER TO SATISFY PEOPLE WHO WANT ME 2.95
TO BE FIT. N

BECAUSE MY FRIENDS DO. 2.94

BECAUSE | FEEL PRESSURE FROM OTHER PEOPLE 2.94
TO WORKOUT. N

| HAVE STARTED TO QUESTION WHY | 2.77
CONTINUE. °

BECAUSE IF | DON’T OTHER PEOPLE WILL NOT 2.73
BE PLEASED WITH ME. :

INTRINSIC FITNESS BELIEFS
REASONS FOR INTEREST IN OR PRESENTLY
PARTICIPATING IN HEALTH/FITNESS ROUTINE

MALES
(MEAN SCORES AMONG ACTIVE USERS; 7=VERY TRUE)

BECAUSE OF THE LONG-TERM HEALTH 5.12
BENEFITS. .
BECAUSE | VALUE THE BENEFITS OF WORKING 5.07
ouT. .
BECAUSE THE BENEFITS OF WORKING OUT ARE 5.06
IMPORTANT TO ME. .
BECAUSE | HAVE SPECIFIC FITNESS GOALS. 4.49
BECAUSE | ENJOY IT AND FIND IT PLEASURABLE. 4.49
BECAUSE IT TEACHES ME SELF-DISCIPLINE. 4.48
BECAUSE IT’S A PART OF WHO | AM. 4.41
BECAUSE IT ALLOWS ME TO LIVE IN A WAY 4.41
THAT IS TRUE TO MY VALUES. H
BECAUSE ITS AN OPPORTUNITY TO JUST BE 43
WHO | AM. .
BECAUSE IT’S FUN. 4.29
BECAUSE IT IS AN EXPRESSION OF WHO | AM. 4.12
BECAUSE IT IS A GOOD WAY TO LEARN THINGS 4.04
WHICH COULD BE USEFUL TO ME IN MY LIFE. .
BECAUSE OF A MEDICAL CONDITION THAT 3.86
EXERCISE HELPS MANAGE OR TREAT. .
BECAUSE | WOULD FEEL GUILTY IF | QUIT. 3.82
BECAUSE | FEEL OBLIGATED TO CONTINUE. 3.67
BECAUSE | WOULD FEEL LIKE A FAILURE IF |
QuUIT. 3.58
BECAUSE | WOULD FEEL ASHAMED IF | QUIT. 3.49
IN ORDER TO SATISFY PEOPLE WHO WANT ME 3.1
TO BE FIT. .
BECAUSE MY FRIENDS DO. 3.03
BECAUSE PEOPLE PUSH ME TO WORKOUT. 2.99

BECAUSE | FEEL PRESSURE FROM OTHER PEOPLE 2.87
TO WORKOUT. °

| HAVE STARTED TO QUESTION WHY | 2.85
CONTINUE. °

BECAUSE IF | DON’T OTHER PEOPLE WILL NOT 2.83
BE PLEASED WITH ME. °



Intrinsic Motivation by

Age - 18 to 24

The long-term health benefits of
working out are primary to all age
segments. For the 18 to 24 age
segment, the element of working

out being fun is unique to this

group.

INTRINSIC FITNESS BELIEFS
REASONS FOR INTEREST IN OR PRESENTLY
PARTICIPATING IN HEALTH/FITNESS ROUTINE

18 TO 24
(MEAN SCORES AMONG ACTIVE USERS; 7=VERY TRUE)

BECAUSE | VALUE THE BENEFITS OF WORKING OUT. 4.95
BECAUSE THE BENEFITS OF WORKING OUT ARE 4.85
IMPORTANT TO ME. 0
BECAUSE OF THE LONG-TERM HEALTH B EN E F | T S . 484
BECAUSE | HAVE SPECIFIC FITNESS GOALS. w4 78
BECAUSE IT’S FUN. 4.61
BECAUSE IT IS A GOOD WAY TO LEARN THINGS WHICH 4.49
. _________________________________________________________|
COULD BE USEFUL TO ME IN MY LIFE. .
BECAUSE ITS AN OPPORTUNITY TO JUST BE WHO | AM. 4.44
BECAUSE | ENJOY IT AND FIND IT PLEASURABLE. 4.42
BECAUSE IT ALLOWS ME TO LIVE IN A WAY THAT IS TRUE 4.38
. ________________________________________________________|
TO MY VALUES. .
BECAUSE IT TEACHES ME SELF-DISCIPLINE. 4.34
BECAUSE IT IS AN EXPRESSION OF WHO | AM. 4.26
BECAUSE IT’S A PART OF WHO | AM. s [ 22
BECAUSE | WOULD FEEL LIKE A FAILURE IF | QUIT. 4.07
BECAUSE | FEEL OBLIGATED TO CONTINUE. 4.04
BECAUSE | WOULD FEEL ASHAMED IF | QUIT. e 3 08
BECAUSE | WOULD FEEL GUILTY IF | QUIT. 3.91
BECAUSE PEOPLE PUSH ME TO WORKOUT. 3.66
BECAUSE OF A MEDICAL CONDITION THAT EXERCISE 3.64
|
HELPS MANAGE OR TREAT. .
IN ORDER TO SATISFY PEOPLE WHO WANT ME TO BE FIT. 3.58
BECAUSE | FEEL PRESSURE FROM OTHER PEOPLE TO 3.53
|
WORKOUT. .
BECAUSE MY FRIENDS DO. s 3 /47
BECAUSE IF | DON’T OTHER PEOPLE WILL NOT BE 3.43

PLEASED WITH ME.

O - -



Intrinsic Motivation by

Age - 25 to 39

Motivation for the 25 to 39
age segment mirrors that
of the general active
consumer with the key

being its health benefits.

INTRINSIC FITNESS BELIEFS
REASONS FOR INTEREST IN OR PRESENTLY
PARTICIPATING IN HEALTH/FITNESS ROUTINE

25 TO 39
(MEAN SCORES AMONG ACTIVE USERS; 7=VERY TRUE)

BECAUSE OF THE LONG-TERM HEALTH 5.2
BENEFITS. °
BECAUSE THE BENEFITS OF WORKING OUT ARE 5.14

IMPORTANT TO ME.

BECAUSE | VALUE THE BENEFITS OF WORKING

OUT. I ——— 5 06

BECAUSE | HAVE SPECIFIC FITNESS GOALS. mssssssssssssees 4 08
BECAUSE IT TEACHES ME SELF-DISCIPLINE. w4 87

BECAUSE | ENJOY IT AND FIND IT PLEASURABLE. messssssssssssssssssssssssssssss 476

BECAUSE IT ALLOWS ME TO LIVE IN A WAY
THAT IS TRUE TO MY VALUES.

BECAUSE IT’S FUN. messssssssssssssssssssssssssss 4 65

BECAUSE ITS AN OPPORTUNITY TO JUST BE
WHO | AM.

BECAUSE IT IS A GOOD WAY TO LEARN THINGS
WHICH COULD BE USEFUL TO ME IN MY LIFE.

BECAUSE IT’S A PART OF WHO | AM. s [ 55

BECAUSE IT IS AN EXPRESSION OF WHO | AM. meesssssssssssssssssssssssssses 4 .41

BECAUSE | WOULD FEEL LIKE A FAILURE IF |
QUIT.

BECAUSE | WOULD FEEL GUILTY IF | QUIT. meesssssssssssssssssssssssses 4 .14
BECAUSE | WOULD FEEL ASHAMED IF | QUIT. s 4 05

BECAUSE | FEEL OBLIGATED TO CONTINUE. messssssssssssssssssssssssss 403

BECAUSE OF A MEDICAL CONDITION THAT
EXERCISE HELPS MANAGE OR TREAT.

IN ORDER TO SATISFY PEOPLE WHO WANT ME
TO BE FIT.

BECAUSE | FEEL PRESSURE FROM OTHER PEOPLE
TO WORKOUT.

BECAUSE PEOPLE PUSH ME TO WORKOUT. meesssssssssssssssssss 3 57

BECAUSE MY FRIENDS DO. messsssssssssssssssssssss 3 59

| HAVE STARTED TO QUESTION WHY |



Intrinsic Motivation by

Age - 40 to 55

As seen by the separation in
ratings from the top factors,
health benefits of an active
lifestyle begin to become
increasingly more prevalent as

one ages.

INTRINSIC FITNESS BELIEFS
REASONS FOR INTEREST IN OR PRESENTLY
PARTICIPATING IN HEALTH/FITNESS ROUTINE

40 TO 55
(MEAN SCORES AMONG ACTIVE USERS; 7=VERY TRUE)

BECAUSE OF THE LONG-TERM HEALTH

BENEFITS.
BECAUSE | VALUE THE BENEFITS OF WORKING
OUT.

BECAUSE THE BENEFITS OF WORKING OUT ARE
IMPORTANT TO ME.

BECAUSE | HAVE SPECIFIC FITNESS GOALS.
BECAUSE IT TEACHES ME SELF-DISCIPLINE.
BECAUSE | ENJOY IT AND FIND IT PLEASURABLE.

BECAUSE IT’S FUN.

BECAUSE ITS AN OPPORTUNITY TO JUST BE
WHO | AM.

BECAUSE IT ALLOWS ME TO LIVE IN A WAY
THAT IS TRUE TO MY VALUES.

BECAUSE IT'S A PART OF WHO | AM.

BECAUSE IT IS A GOOD WAY TO LEARN THINGS
WHICH COULD BE USEFUL TO ME IN MY LIFE.

BECAUSE IT IS AN EXPRESSION OF WHO | AM.

BECAUSE OF A MEDICAL CONDITION THAT
EXERCISE HELPS MANAGE OR TREAT.

BECAUSE | WOULD FEEL GUILTY IF I QUIT.

BECAUSE | WOULD FEEL LIKE A FAILURE IF |
QUIT.

BECAUSE | FEEL OBLIGATED TO CONTINUE.
BECAUSE | WOULD FEEL ASHAMED IF | QUIT.
BECAUSE MY FRIENDS DO.

BECAUSE PEOPLE PUSH ME TO WORKOUT.
IN ORDER TO SATISFY PEOPLE WHO WANT ME
TO BE FIT.

BECAUSE | FEEL PRESSURE FROM OTHER PEOPLE
TO WORKOUT.

| HAVE STARTED TO QUESTION WHY |




Intrinsic Motivation by

Age - 56 to 65

Motivational factors for the active
aging consumer becomes
fundamentally about the health

benefits.

REASONS FOR INTEREST IN OR PRESENTLY
PARTICIPATING IN HEALTH/FITNESS ROUTINE

56 TO 65
(MEAN SCORES AMONG ACTIVE USERS; 7=VERY TRUE)

BECAUSE OF THE LONG-TERM HEALTH
BENEFITS.

BECAUSE THE BENEFITS OF WORKING OUT ARE
IMPORTANT TO ME.

BECAUSE | VALUE THE BENEFITS OF WORKING
OUT.

BECAUSE | HAVE SPECIFIC FITNESS GOALS.
BECAUSE IT TEACHES ME SELF-DISCIPLINE.
BECAUSE | ENJOY IT AND FIND IT PLEASURABLE.

BECAUSE IT'S A PART OF WHO | AM.

BECAUSE IT ALLOWS ME TO LIVE IN A WAY
THAT IS TRUE TO MY VALUES.

BECAUSE IT’S FUN.

BECAUSE ITS AN OPPORTUNITY TO JUST BE
WHO | AM.

BECAUSE OF A MEDICAL CONDITION THAT
EXERCISE HELPS MANAGE OR TREAT.

BECAUSE IT IS AN EXPRESSION OF WHO | AM.

BECAUSE IT IS A GOOD WAY TO LEARN THINGS
WHICH COULD BE USEFUL TO ME IN MY LIFE.

BECAUSE | WOULD FEEL GUILTY IF I QUIT.

BECAUSE | FEEL OBLIGATED TO CONTINUE.

BECAUSE | WOULD FEEL LIKE A FAILURE IF |
QUIT.

BECAUSE | WOULD FEEL ASHAMED IF | QUIT.

BECAUSE MY FRIENDS DO.

IN ORDER TO SATISFY PEOPLE WHO WANT ME
TO BE FIT.

BECAUSE PEOPLE PUSH ME TO WORKOUT.
BECAUSE | FEEL PRESSURE FROM OTHER PEOPLE

TO WORKOUT.

| HAVE STARTED TO QUESTION WHY |
CONTINUE.

BECAUSE IF | DON'T OTHER PEOPLE WILL NOT




Intrinsic Motivation by

Age - 66+

For seniors, the health benefits of
an active lifestyle become
fundamental truths for their

motivation to exercise.

INTRINSIC FITNESS BELIEFS
REASONS FOR INTEREST IN OR PRESENTLY
PARTICIPATING IN HEALTH/FITNESS ROUTINE

66 AND OLDER
(MEAN SCORES AMONG ACTIVE USERS; 7=VERY TRUE)

BECAUSE OF THE LONG-TERM HEALTH 521
BENEFITS. °
BECAUSE THE BENEFITS OF WORKING OUT ARE 5.02

IMPORTANT TO ME.

BECAUSE | VALUE THE BENEFITS OF WORKING
OUT.

BECAUSE | ENJOY IT AND FIND IT PLEASURABLE. messsssssssssssssssssssssss 404

BECAUSE IT ALLOWS ME TO LIVE IN A WAY
THAT IS TRUE TO MY VALUES.

BECAUSE IT’S A PART OF WHO | AM. mamsssssssssssssssssssssss 3 03
BECAUSE IT TEACHES ME SELF-DISCIPLINE. s 3 92

BECAUSE | HAVE SPECIFIC FITNESS GOALS. mmmmssssssssssssssssssssss 3 9]

BECAUSE ITS AN OPPORTUNITY TO JUST BE
WHO | AM.

BECAUSE OF A MEDICAL CONDITION THAT
EXERCISE HELPS MANAGE OR TREAT.

BECAUSE IT IS AN EXPRESSION OF WHO | AM. w3 44

BECAUSE | WOULD FEEL GUILTY IF | QUIT. meessssssssssssssssssss 3 24

BECAUSE IT IS A GOOD WAY TO LEARN THINGS
WHICH COULD BE USEFUL TO ME IN MY LIFE.

BECAUSE | FEEL OBLIGATED TO CONTINUE. meesssssssssssssssss ) Q5

BECAUSE | WOULD FEEL LIKE A FAILURE IF I
QUIT.

BECAUSE | WOULD FEEL ASHAMED IF | QUIT. messsssssssssssss ) 6

BECAUSE IT’S FUN. messsssssssssssss ) 50

IN ORDER TO SATISFY PEOPLE WHO WANT ME
TO BE FIT.

BECAUSE MY FRIENDS DO. mssssssm=s ] 89

BECAUSE IF | DON’T OTHER PEOPLE WILL NOT 1.8
|

BE PLEASED WITH ME. .
BECAUSE PEOPLE PUSH ME TO WORKOUT. = ] 8

BECAUSE | FEEL PRESSURE FROM OTHER PEOPLE



Extrinsic Motivators:
Key Points of
Ditferentiation Among
Active Consumer
Segments

Beyond the universal motivators mentioned
previously, there are a couple of nuances
between the two genders. Slightly higher on
the list for women are two factors: exercise
helps to cope with daily pressures and there’s
a sense of pleasure given with discovering
new levels of personal growth through

exercise.

With men, however, the idea of working out is
a chosen way of life ranks higher.

For those between ages 18-39, building self
confidence is a key point unique to this active

consumer.



Extrinsic Motivators

A universal motivator, or truth,
regardless of gender or age is a healthy
lifestyle simply makes people feel good.
Rounding out the top three "rewards”
that active consumers value from
pursuing a health/fitness routine are
feeling good, sense of accomplishment

and improving their physical appearance.

These three motivators are closely
followed by improving mental acuity, a
necessity to be in shape and building
self-confidence.

EXTRINSIC FITNESS MOTIVATIONS

WHAT CONSUMERS VALUE MOST ABOUT PURSUING HEALTH/FITNESS

ROUTINE

(MEAN SCORES AMONG ACTIVE USERS; 7=CORRESPONDS EXACTLY)

BECAUSE IT MAKES ME FEEL GOOD.
BECAUSE | FEEL A SENSE OF ACCOMPLISHMENT.
BECAUSE | SEE IMPROVEMENT WITH MY PHYSICAL APPEARANCE.

BECAUSE IT IMPROVES MY MENTAL ACUITY.

BECAUSE IT IS ABSOLUTELY NECESSARY TO WORKOUT IF ONE
WANTS TO BE IN SHAPE.

BECAUSE IT BUILDS MY SELF CONFIDENCE.

BECAUSE EXERCISE HELPS ME COPE WITH DAILY PRESSURES.
BECAUSE IT’S PART OF THE WAY IN WHICH I’VE CHOSEN TO LIVE
MY LIFE.

BECAUSE TRAINING HARD WILL IMPROVE PERFORMANCE IN
OTHER AREAS OF MY LIFE.

FOR THE SATISFACTION | EXPERIENCE WHILE | AM PERFECTING
MY ABILITIES.

FOR THE PLEASURE OF DISCOVERING NEW LEVELS OF PERSONAL
GROWTH THAT | CAN ACHIEVE.

BECAUSE IT HELPS ME PURSUE OTHER PERSONAL GOALS.

BECAUSE WORKING OUT IS AN INTEGRAL PART OF MY LIFE.

IT GETS ME OUT OF THE HOUSE.
FOR THE EXCITEMENT | FEEL WHEN | AM REALLY INVOLVED IN
THE ACTIVITY.
BECAUSE PARTICIPATION IN MY HEALTH/FITNESS ROUTINE IS
CONSISTENT WITH MY DEEPEST PRINCIPLES.
BECAUSE | MUST WORKOUT TO FEEL GOOD ABOUT MYSELF.

BECAUSE IT IS A GOOD WAY TO LEARN LOTS OF THINGS WHICH
COULD BE USEFUL TO ME IN OTHER AREAS OF MY LIFE.

BECAUSE IT IS AN EXTENSION OF ME.

BECAUSE | WOULD FEEL BAD IF | WAS NOT TAKING TIME TO DO
IT.

BECAUSE | WORKOUT HARDER AT THE GYM.

BECAUSE | ENJOY EXERCISING WITH OTHER PEOPLE.
BECAUSE IT GIVES ME A STRONG SENSE OF BELONGING WITH
LIKE MINDED INDIVIDUALS.

BECAUSE IT ALLOWS ME TO BE WELL REGARDED BY PEOPLE THAT
I KNOW.
| DON’T SEEM TO VALUE WORKING OUT AS MUCH AS |
PREVIOUSLY DID.

BECAUSE | ENJOY MEETING NEW PEOPLE AT A GYM.

MATERIAL/SOCIAL BENEFITS OF BELONGING TO A GYM

BECAUSE IT IS ONE OF THE BEST WAYS TO MAINTAIN GOOD
RELATIONSHIPS WITH MY FRIENDS.
IT IS NOT CLEAR TO ME ANYMORE; | DON’T REALLY THINK MY
PLACE IS IN A HEALTH/FITNESS CLUB OR GYM.

I DON'T KNOW ANYMORE; | HAVE THE IMPRESSION OF BEING
INCAPABLE OF SUCCEEDING MY HEALTH/FITNESS GOALS.

I DON'T KNOW IF | WANT TO CONTINUE TO INVEST MY TIME
AND EFFORT IN MY HEALTH/FITNESS ROUTINE ANYMORE.

4.93
4.84
4.77
4.68
4.66
4.63
4.44
4.41
4.37
4.37
4.31
4.30
4.22
4.17
4.16
4.12
4.12
4.03
4.03
3.93
3.71
3.59
3.56
3.38
3.30
3.26
3.25
3.24
3.21
3.12

3.03



Extrinsic
Motivators by

Gender

Beyond the universal motivators
mentioned previously, there are a
couple of nuances between the two
genders. Slightly higher on the list for
women are two factors: exercise helps
to cope with daily pressures and there’s
a sense of pleasure given with
discovering new levels of personal

growth through exercise.

With men, however, the idea of working

out is a chosen way of life ranks higher.

EATRINOIC FITINEOSO WIVIIVAITIUNO

WHAT CONSUMERS VALUE MOST ABOUT
PURSUING HEALTH/FITNESS ROUTINE

FEMALES

(MEAN SCORES AMONG ACTIVE USERS; 7=CORRESPONDS

EXACTLY)

4.97

BECAUSE IT MAKES ME FEEL GOOD.

4.93

BECAUSE | FEEL A SENSE OF ACCOMPLISHMENT.
BECAUSE | SEE IMPROVEMENT WITH MY

4.82

PHYSICAL APPEARANCE.

4.79

BECAUSE IT IMPROVES MY MENTAL ACUITY.

4.78

BECAUSE IT BUILDS MY SELF CONFIDENCE.
BECAUSE IT IS ABSOLUTELY NECESSARY TO

4.65

WORKOUT IF ONE WANTS TO BE IN SHAPE.
BECAUSE EXERCISE HELPS ME COPE WITH DAILY

4.53

PRESSURES
FOR THE PLEASURE OF DISCOVERING NEW

4.46

LEVELS OF PERSONAL GROWTH THAT | CAN...
FOR THE SATISFACTION | EXPERIENCE WHILE |

4.45

AM PERFECTING MY ABILITIES.
BECAUSE TRAINING HARD WILL IMPROVE

4.41

PERFORMANCE IN OTHER AREAS OF MY LIFE.
BECAUSE IT HELPS ME PURSUE OTHER

4.39

PERSONAL GOALS.
BECAUSE IT’S PART OF THE WAY IN WHICH I'VE

4.37

CHOSEN TO LIVE MY LIFE.

4.24

IT GETS ME OUT OF THE HOUSE.

FOR THE EXCITEMENT | FEEL WHEN | AM

4.21

REALLY INVOLVED IN THE ACTIVITY.
BECAUSE WORKING OUT IS AN INTEGRAL PART

4.21

OF MY LIFE.
BECAUSE | MUST WORKOUT TO FEEL GOOD

ABOUT MYSELF.
BECAUSE PARTICIPATION IN MY

HEALTH/FITNESS ROUTINE IS CONSISTENT ...
BECAUSE IT IS A GOOD WAY TO LEARN LOTS OF

THINGS WHICH COULD BE USEFUL TO ME IN...

BECAUSE IT IS AN EXTENSION OF ME.
BECAUSE | WOULD FEEL BAD IF | WAS NOT

TAKING TIME TO DO IT.

3.

BECAUSE | WORKOUT HARDER AT THE GYM.
BECAUSE | ENJOY EXERCISING WITH OTHER

PEOPLE.
BECAUSE IT GIVES ME A STRONG SENSE OF

BELONGING WITH LIKE MINDED INDIVIDUALS.
BECAUSE IT ALLOWS ME TO BE WELL REGARDED

BY PEOPLE THAT | KNOW.
| DON’T SEEM TO VALUE WORKING OUT AS

MUCH AS | PREVIOUSLY DID.
FOR THE MATERIAL/SOCIAL BENEFITS OF

BELONGING TO A HEALTH/FITNESS CLUB OR...
BECAUSE | ENJOY MEETING NEW PEOPLE AT A

GYM.
| DON'T KNOW ANYMORE; | HAVE THE

IMPRESSION OF BEING INCAPABLE OF...
IT IS NOT CLEAR TO ME ANYMORE; | DON'T

REALLY THINK MY PLACE IS IN A..
BECAUSE IT IS ONE OF THE BEST WAYS TO

MAINTAIN GOOD RELATIONSHIPS WITH MY ...

| DON'T KNOW IF | WANT TO CONTINUE TO 3

INVEST MY TIME AND EFFORT IN MY...

3.33
3.31
3.25

3.24
3.23

3.21
3.19

4.17

4.12

4.1
4.01

3.88

71

3.63
3.55

EAITRINOIC FITINEOSO WIVIIVAITIUNO

WHAT CONSUMERS VALUE MOST ABOUT PURSUING

HEALTH/FITNESS ROUTINE
MALES

(MEAN SCORES AMONG ACTIVE USERS; 7=CORRESPONDS EXACTLY)

BECAUSE IT MAKES ME FEEL GOOD.

BECAUSE | FEEL A SENSE OF ACCOMPLISHMENT.
BECAUSE | SEE IMPROVEMENT WITH MY PHYSICAL
APPEARANCE.

BECAUSE IT IS ABSOLUTELY NECESSARY TO
WORKOUT IF ONE WANTS TO BE IN SHAPE.

BECAUSE IT IMPROVES MY MENTAL ACUITY.

BECAUSE IT’S PART OF THE WAY IN WHICH I'VE
CHOSEN TO LIVE MY LIFE.

BECAUSE IT BUILDS MY SELF CONFIDENCE.
BECAUSE EXERCISE HELPS ME COPE WITH DAILY
PRESSURES
BECAUSE TRAINING HARD WILL IMPROVE
PERFORMANCE IN OTHER AREAS OF MY LIFE.
FOR THE SATISFACTION | EXPERIENCE WHILE | AM
PERFECTING MY ABILITIES.
BECAUSE WORKING OUT IS AN INTEGRAL PART OF
MY LIFE.
BECAUSE IT HELPS ME PURSUE OTHER PERSONAL
GOALS.
FOR THE PLEASURE OF DISCOVERING NEW LEVELS OF
PERSONAL GROWTH THAT | CAN ACHIEVE.
BECAUSE PARTICIPATION IN MY HEALTH/FITNESS
ROUTINE IS CONSISTENT WITH MY DEEPEST...
FOR THE EXCITEMENT | FEEL WHEN | AM REALLY
INVOLVED IN THE ACTIVITY.

IT GETS ME OUT OF THE HOUSE.

BECAUSE IT IS AN EXTENSION OF ME.

BECAUSE | MUST WORKOUT TO FEEL GOOD ABOUT
MYSELF.
BECAUSE | WOULD FEEL BAD IF | WAS NOT TAKING
TIME TO DO IT.
BECAUSE IT IS A GOOD WAY TO LEARN LOTS OF

THINGS WHICH COULD BE USEFUL TO ME IN OTHER..

BECAUSE | WORKOUT HARDER AT THE GYM.

BECAUSE IT GIVES ME A STRONG SENSE OF
BELONGING WITH LIKE MINDED INDIVIDUALS.

BECAUSE | ENJOY EXERCISING WITH OTHER PEOPLE.

BECAUSE IT ALLOWS ME TO BE WELL REGARDED BY
PEOPLE THAT | KNOW.

BECAUSE | ENJOY MEETING NEW PEOPLE AT A GYM.

BECAUSE IT IS ONE OF THE BEST WAYS TO MAINTAIN
GOOD RELATIONSHIPS WITH MY FRIENDS.
| DON’T SEEM TO VALUE WORKING OUT AS MUCH AS
| PREVIOUSLY DID.
FOR THE MATERIAL/SOCIAL BENEFITS OF BELONGING
TO A HEALTH/FITNESS CLUB OR GYM.
IT IS NOT CLEAR TO ME ANYMORE; | DON’T REALLY

THINK MY PLACE IS IN A HEALTH/FITNESS CLUB OR...

| DON’T KNOW IF | WANT TO CONTINUE TO INVEST
MY TIME AND EFFORT IN MY HEALTH/FITNESS...
| DON'T KNOW ANYMORE; | HAVE THE IMPRESSION
OF BEING INCAPABLE OF SUCCEEDING MY...

4.9

4.75

4.72

4.68

4.57

4.48

4.47

4.36

4.33

4.29

4.25

3.32

331

3.29

3.28
3.21

3.06
3.01

3.

4.19

4.15

4.14

4.12

4.11

4.07

4.06
3.99
3.96
71

3.57
3.57
3.46



Extrinsic
Motivators by Age:

18 to 24

Key motivators: a sense of
accomplishment, building self-

confidence and improving

physical appearance

EXTRINSIC FITNESS MOTIVATIONS

WHAT CONSUMERS VALUE MOST ABOUT PURSUING HEALTH/FITNESS ROUTINE

18 TO 24 YEAR OLDS
(MEAN SCORES AMONG ACTIVE USERS; 7=CORRESPONDS EXACTLY)

4.86

BECAUSE | FEEL A SENSE OF ACCOMPLISHMENT.

4.84

BECAUSE IT BUILDS MY SELF CONFIDENCE.

4.81

BECAUSE | SEE IMPROVEMENT WITH MY PHYSICAL
APPEARANCE.

4.76

BECAUSE IT MAKES ME FEEL GOOD.

4.67

BECAUSE IT IMPROVES MY MENTAL ACUITY.

4.65

FOR THE SATISFACTION | EXPERIENCE WHILE | AM PERFECTING

4.57

MY ABILITIES.
FOR THE PLEASURE OF DISCOVERING NEW LEVELS OF

4.54

PERSONAL GROWTH THAT | CAN ACHIEVE.

BECAUSE IT HELPS ME PURSUE OTHER PERSONAL GOALS.

4.5

BECAUSE IT IS ABSOLUTELY NECESSARY TO WORKOUT IF ONE

4.49

WANTS TO BE IN SHAPE.
BECAUSE TRAINING HARD WILL IMPROVE PERFORMANCE IN

4.43

OTHER AREAS OF MY LIFE.
BECAUSE | MUST WORKOUT TO FEEL GOOD ABOUT MYSELF.

4.4

BECAUSE EXERCISE HELPS ME COPE WITH DAILY PRESSURES

4.33

BECAUSE IT IS A GOOD WAY TO LEARN LOTS OF THINGS WHICH

4.32

COULD BE USEFUL TO ME IN OTHER AREAS OF MY LIFE.
IT GETS ME OUT OF THE HOUSE.

4.29

BECAUSE WORKING OUT IS AN INTEGRAL PART OF MY LIFE.

4.27

FOR THE EXCITEMENT | FEEL WHEN | AM REALLY INVOLVED IN
THE ACTIVITY.

4.24

BECAUSE IT’S PART OF THE WAY IN WHICH I’VE CHOSEN TO
LIVE MY LIFE.

4.17

BECAUSE PARTICIPATION IN MY HEALTH/FITNESS ROUTINE IS

4.17

CONSISTENT WITH MY DEEPEST PRINCIPLES.
BECAUSE | WOULD FEEL BAD IF | WAS NOT TAKING TIME TO DO

4.04

IT.
BECAUSE IT IS AN EXTENSION OF ME.

4.04

BECAUSE | WORKOUT HARDER AT THE GYM.

3.95

BECAUSE | ENJOY EXERCISING WITH OTHER PEOPLE.

3.92

BECAUSE IT ALLOWS ME TO BE WELL REGARDED BY PEOPLE
THAT | KNOW.

3.89

BECAUSE IT GIVES ME A STRONG SENSE OF BELONGING WITH
LIKE MINDED INDIVIDUALS.
FOR THE MATERIAL AND/OR SOCIAL BENEFITS OF BELONGING
TO A HEALTH/FITNESS CLUB OR GYM.
| DON'T SEEM TO VALUE WORKING OUT AS MUCH AS |
PREVIOUSLY DID.
| DON'T KNOW ANYMORE; | HAVE THE IMPRESSION OF BEING
INCAPABLE OF SUCCEEDING MY HEALTH/FITNESS GOALS.
BECAUSE IT IS ONE OF THE BEST WAYS TO MAINTAIN GOOD
RELATIONSHIPS WITH MY FRIENDS.

BECAUSE | ENJOY MEETING NEW PEOPLE AT A GYM.

IT IS NOT CLEAR TO ME ANYMORE; | DON’T REALLY THINK MY
PLACE IS IN A HEALTH/FITNESS CLUB OR GYM.
| DON’T KNOW IF | WANT TO CONTINUE TO INVEST MY TIME
AND EFFORT IN MY HEALTH/FITNESS ROUTINE ANYMORE.

3.73
3.73
3.72

3.54
3.51
3.5

3.47



Extrinsic
Motivators by Age
25 to 39

Key motivators: building self-
confidence, sense of
accomplishment, feeling good

and physical appearance

EXTRINSIC FITNESS MOTIVATIONS
WHAT CONSUMERS VALUE MOST ABOUT PURSUING HEALTH/FITNESS ROUTINE

25 TO 39 YEAR OLDS
(MEAN SCORES AMONG ACTIVE USERS; 7=CORRESPONDS EXACTLY)

BECAUSE IT BUILDS MY SELF CONFIDENCE. 5.1
BECAUSE | FEEL A SENSE OF ACCOMPLISHMENT. 5.05
BECAUSE IT MAKES ME FEEL GOOD. 5.04
BECAUSE | SEE IMPROVEMENT WITH MY PHYSICAL 5.02
APPEARANCE. .
BECAUSE IT IMPROVES MY MENTAL ACUITY. 4,97
BECAUSE IT IS ABSOLUTELY NECESSARY TO WORKOUT IF ONE 4.86
WANTS TO BE IN SHAPE. .
BECAUSE TRAINING HARD WILL IMPROVE PERFORMANCE IN 4.83
OTHER AREAS OF MY LIFE. .
FOR THE SATISFACTION | EXPERIENCE WHILE | AM PERFECTING 4.8
MY ABILITIES. .
FOR THE PLEASURE OF DISCOVERING NEW LEVELS OF 4.8
PERSONAL GROWTH THAT | CAN ACHIEVE. .
BECAUSE EXERCISE HELPS ME COPE WITH DAILY PRESSURES 4.77
BECAUSE IT HELPS ME PURSUE OTHER PERSONAL GOALS. 4.72
FOR THE EXCITEMENT | FEEL WHEN | AM REALLY INVOLVED IN 4.69
THE ACTIVITY. .
BECAUSE IT’S PART OF THE WAY IN WHICH I’VE CHOSEN TO
LIVE MY LIFE. 4.65
BECAUSE IT IS A GOOD WAY TO LEARN LOTS OF THINGS WHICH 4.63
COULD BE USEFUL TO ME IN OTHER AREAS OF MY LIFE. .
IT GETS ME OUT OF THE HOUSE. 4.62
BECAUSE PARTICIPATION IN MY HEALTH/FITNESS ROUTINE IS 4.48
CONSISTENT WITH MY DEEPEST PRINCIPLES. .
BECAUSE | MUST WORKOUT TO FEEL GOOD ABOUT MYSELF. 4.45
BECAUSE WORKING OUT IS AN INTEGRAL PART OF MY LIFE. 4.45
BECAUSE IT IS AN EXTENSION OF ME. 4.4
BECAUSE | WORKOUT HARDER AT THE GYM. 4.24
BECAUSE | WOULD FEEL BAD IF | WAS NOT TAKING TIME TO DO
. 4.22
BECAUSE IT GIVES ME A STRONG SENSE OF BELONGING WITH 4.14
LIKE MINDED INDIVIDUALS. .
BECAUSE | ENJOY EXERCISING WITH OTHER PEOPLE. 4.13
BECAUSE IT ALLOWS ME TO BE WELL REGARDED BY PEOPLE 4.02
THAT | KNOW. .
BECAUSE IT IS ONE OF THE BEST WAYS TO MAINTAIN GOOD 3.85
RELATIONSHIPS WITH MY FRIENDS. .
3.84
BECAUSE | ENJOY MEETING NEW PEOPLE AT A GYM. 3.79
| DON’T SEEM TO VALUE WORKING OUT AS MUCH AS | 3.76
PREVIOUSLY DID. .
| DON’T KNOW ANYMORE; | HAVE THE IMPRESSION OF BEING
INCAPABLE OF SUCCEEDING MY HEALTH/FITNESS GOALS. 3.7
IT IS NOT CLEAR TO ME ANYMORE; | DON’T REALLY THINK MY
PLACE IS IN A HEALTH/FITNESS CLUB OR GYM. 3.7
| DON’T KNOW IF | WANT TO CONTINUE TO INVEST MY TIME 3.53

AND EFFORT IN MY HEALTH/FITNESS ROUTINE ANYMORE.



Extrinsic
Motivators by Age
40 to 55

Key motivators: feeling good,
sense of accomplishment,
physical appearance and

improving mental acuity

EXTRINSIC FITNESS MOTIVATIONS

WHAT CONSUMERS VALUE MOST ABOUT PURSUING HEALTH/FITNESS ROUTINE
40 TO 55 YEAR OLDS
(MEAN SCORES AMONG ACTIVE USERS; 7=CORRESPONDS EXACTLY)

BECAUSE IT MAKES ME FEEL GOOD. 5.06
BECAUSE | FEEL A SENSE OF ACCOMPLISHMENT. 4.87
BECAUSE | SEE IMPROVEMENT WITH MY PHYSICAL 4.84
APPEARANCE. .
BECAUSE IT IMPROVES MY MENTAL ACUITY. 4.77
BECAUSE IT IS ABSOLUTELY NECESSARY TO WORKOUT IF ONE 4.74
WANTS TO BE IN SHAPE. .
BECAUSE IT BUILDS MY SELF CONFIDENCE. 4.65
BECAUSE EXERCISE HELPS ME COPE WITH DAILY PRESSURES 4.61
BECAUSE IT’S PART OF THE WAY IN WHICH I’VE CHOSEN TO 4.49
LIVE MY LIFE. .
BECAUSE IT HELPS ME PURSUE OTHER PERSONAL GOALS. 4.48
BECAUSE TRAINING HARD WILL IMPROVE PERFORMANCE IN 4.45
OTHER AREAS OF MY LIFE. .
FOR THE PLEASURE OF DISCOVERING NEW LEVELS OF 4.42
PERSONAL GROWTH THAT | CAN ACHIEVE. .
BECAUSE WORKING OUT IS AN INTEGRAL PART OF MY LIFE. 4.34
FOR THE EXCITEMENT | FEEL WHEN | AM REALLY INVOLVED IN
THE ACTIVITY. 431
FOR THE SATISFACTION | EXPERIENCE WHILE | AM PERFECTING 43
MY ABILITIES. .
IT GETS ME OUT OF THE HOUSE. 4.24
BECAUSE PARTICIPATION IN MY HEALTH/FITNESS ROUTINE IS 4.19
CONSISTENT WITH MY DEEPEST PRINCIPLES. .
BECAUSE IT IS AN EXTENSION OF ME. 4.15
BECAUSE IT IS A GOOD WAY TO LEARN LOTS OF THINGS WHICH 4.13
COULD BE USEFUL TO ME IN OTHER AREAS OF MY LIFE. .
BECAUSE | MUST WORKOUT TO FEEL GOOD ABOUT MYSELF. 4.12
BECAUSE | WOULD FEEL BAD IF | WAS NOT TAKING TIME TO DO 3.9
IT. .
BECAUSE | WORKOUT HARDER AT THE GYM. 3.8
BECAUSE | ENJOY EXERCISING WITH OTHER PEOPLE. 3.68
BECAUSE IT GIVES ME A STRONG SENSE OF BELONGING WITH 3.65
LIKE MINDED INDIVIDUALS. .
BECAUSE | ENJOY MEETING NEW PEOPLE AT A GYM. 3.39
BECAUSE IT ALLOWS ME TO BE WELL REGARDED BY PEOPLE 3.37
THAT | KNOW. .
FOR THE MATERIAL AND/OR SOCIAL BENEFITS OF BELONGING 3.36
TO A HEALTH/FITNESS CLUB OR GYM. .
| DON’T SEEM TO VALUE WORKING OUT AS MUCH AS | 3.29
PREVIOUSLY DID. .
BECAUSE IT IS ONE OF THE BEST WAYS TO MAINTAIN GOOD 3.26
RELATIONSHIPS WITH MY FRIENDS. .
IT IS NOT CLEAR TO ME ANYMORE; | DON’T REALLY THINK MY
PLACE IS IN A HEALTH/FITNESS CLUB OR GYM. 3.26
| DON’T KNOW ANYMORE; | HAVE THE IMPRESSION OF BEING
INCAPABLE OF SUCCEEDING MY HEALTH/FITNESS GOALS. 3.18
| DON’T KNOW IF | WANT TO CONTINUE TO INVEST MY TIME 3.09

AND EFFORT IN MY HEALTH/FITNESS ROUTINE ANYMORE.



Extrinsic
Motivators by Age
56 to 65

Key motivators: feeling good,

sense of accomplishment and

physical appearance

EXTRINSIC FITNESS MOTIVATIONS

WHAT CONSUMERS VALUE MOST ABOUT PURSUING HEALTH/FITNESS ROUTINE

56 TO 65 YEAR OLDS

(MEAN SCORES AMONG ACTIVE USERS; 7=CORRESPONDS EXACTLY)

BECAUSE IT MAKES ME FEEL GOOD.

BECAUSE | FEEL A SENSE OF ACCOMPLISHMENT.

BECAUSE | SEE IMPROVEMENT WITH MY PHYSICAL
APPEARANCE.

BECAUSE IT IS ABSOLUTELY NECESSARY TO WORKOUT IF ONE
WANTS TO BE IN SHAPE.

BECAUSE IT IMPROVES MY MENTAL ACUITY.
BECAUSE IT BUILDS MY SELF CONFIDENCE.

BECAUSE EXERCISE HELPS ME COPE WITH DAILY PRESSURES
BECAUSE IT’S PART OF THE WAY IN WHICH I’VE CHOSEN TO
LIVE MY LIFE.

FOR THE SATISFACTION | EXPERIENCE WHILE | AM PERFECTING
MY ABILITIES.
BECAUSE TRAINING HARD WILL IMPROVE PERFORMANCE IN
OTHER AREAS OF MY LIFE.

BECAUSE WORKING OUT IS AN INTEGRAL PART OF MY LIFE.

IT GETS ME OUT OF THE HOUSE.

FOR THE PLEASURE OF DISCOVERING NEW LEVELS OF
PERSONAL GROWTH THAT | CAN ACHIEVE.

BECAUSE IT HELPS ME PURSUE OTHER PERSONAL GOALS.

BECAUSE PARTICIPATION IN MY HEALTH/FITNESS ROUTINE IS
CONSISTENT WITH MY DEEPEST PRINCIPLES.

BECAUSE | MUST WORKOUT TO FEEL GOOD ABOUT MYSELF.

BECAUSE IT IS AN EXTENSION OF ME.
FOR THE EXCITEMENT | FEEL WHEN | AM REALLY INVOLVED IN
THE ACTIVITY.

BECAUSE | WOULD FEEL BAD IF | WAS NOT TAKING TIME TO DO
IT.

BECAUSE IT IS A GOOD WAY TO LEARN LOTS OF THINGS WHICH
COULD BE USEFUL TO ME IN OTHER AREAS OF MY LIFE.

BECAUSE | WORKOUT HARDER AT THE GYM.

BECAUSE | ENJOY EXERCISING WITH OTHER PEOPLE.
BECAUSE IT GIVES ME A STRONG SENSE OF BELONGING WITH
LIKE MINDED INDIVIDUALS.

| DON'T SEEM TO VALUE WORKING OUT AS MUCH AS |
PREVIOUSLY DID.
ITIS NOT CLEAR TO ME ANYMORE; | DON’T REALLY THINK MY
PLACE IS IN A HEALTH/FITNESS CLUB OR GYM.

BECAUSE IT ALLOWS ME TO BE WELL REGARDED BY PEOPLE
THAT | KNOW.

BECAUSE | ENJOY MEETING NEW PEOPLE AT A GYM.

BECAUSE IT IS ONE OF THE BEST WAYS TO MAINTAIN GOOD
RELATIONSHIPS WITH MY FRIENDS.
FOR THE MATERIAL AND/OR SOCIAL BENEFITS OF BELONGING
TO A HEALTH/FITNESS CLUB OR GYM.
| DON’T KNOW IF | WANT TO CONTINUE TO INVEST MY TIME
AND EFFORT IN MY HEALTH/FITNESS ROUTINE ANYMORE.
| DON'T KNOW ANYMORE; | HAVE THE IMPRESSION OF BEING
INCAPABLE OF SUCCEEDING MY HEALTH/FITNESS GOALS.

4.91
4.74
4.71
4.62
4.56
4.34
4.27
4.24
4.13
4.03
3.91
3.89
3.86
3.82
3.8
3.76
3.73
3.72
3.64
3.42
3.09
3.01
291
2.84
2.72
2.66
2.64
2.63
2.56
2.48
2.47



Extrinsic

Motivators by Age
66+

Key motivators: feeling good,
sense of accomplishment and it's

a necessity to be in shape

EXTRINSIC FITNESS MOTIVATIONS

WHAT CONSUMERS VALUE MOST ABOUT PURSUING HEALTH/FITNESS ROUTINE

66 AND OLDER

(MEAN SCORES AMONG ACTIVE USERS; 7=CORRESPONDS EXACTLY)

BECAUSE IT MAKES ME FEEL GOOD.

BECAUSE | FEEL A SENSE OF ACCOMPLISHMENT.
BECAUSE IT IS ABSOLUTELY NECESSARY TO WORKOUT IF ONE
WANTS TO BE IN SHAPE.

BECAUSE IT’S PART OF THE WAY IN WHICH I’VE CHOSEN TO
LIVE MY LIFE.

BECAUSE | SEE IMPROVEMENT WITH MY PHYSICAL
APPEARANCE.

BECAUSE IT IMPROVES MY MENTAL ACUITY.

BECAUSE WORKING OUT IS AN INTEGRAL PART OF MY LIFE.

BECAUSE IT BUILDS MY SELF CONFIDENCE.

BECAUSE EXERCISE HELPS ME COPE WITH DAILY PRESSURES
BECAUSE PARTICIPATION IN MY HEALTH/FITNESS ROUTINE IS
CONSISTENT WITH MY DEEPEST PRINCIPLES.

FOR THE SATISFACTION | EXPERIENCE WHILE | AM PERFECTING
MY ABILITIES.

BECAUSE TRAINING HARD WILL IMPROVE PERFORMANCE IN
OTHER AREAS OF MY LIFE.
BECAUSE | MUST WORKOUT TO FEEL GOOD ABOUT MYSELF.

BECAUSE | WOULD FEEL BAD IF | WAS NOT TAKING TIME TO DO
IT.

BECAUSE IT HELPS ME PURSUE OTHER PERSONAL GOALS.

BECAUSE IT IS AN EXTENSION OF ME.

FOR THE PLEASURE OF DISCOVERING NEW LEVELS OF
PERSONAL GROWTH THAT | CAN ACHIEVE.

IT GETS ME OUT OF THE HOUSE.
FOR THE EXCITEMENT | FEEL WHEN | AM REALLY INVOLVED IN

THE ACTIVITY.

BECAUSE IT IS A GOOD WAY TO LEARN LOTS OF THINGS WHICH
COULD BE USEFUL TO ME IN OTHER AREAS OF MY LIFE.

BECAUSE | WORKOUT HARDER AT THE GYM.

BECAUSE | ENJOY EXERCISING WITH OTHER PEOPLE.

BECAUSE IT GIVES ME A STRONG SENSE OF BELONGING WITH
LIKE MINDED INDIVIDUALS.

| DON’T SEEM TO VALUE WORKING OUT AS MUCH AS |
PREVIOUSLY DID.

BECAUSE | ENJOY MEETING NEW PEOPLE AT A GYM.

BECAUSE IT ALLOWS ME TO BE WELL REGARDED BY PEOPLE
THAT | KNOW.
BECAUSE IT IS ONE OF THE BEST WAYS TO MAINTAIN GOOD
RELATIONSHIPS WITH MY FRIENDS.
ITIS NOT CLEAR TO ME ANYMORE; | DON’T REALLY THINK MY
PLACE IS IN A HEALTH/FITNESS CLUB OR GYM.
FOR THE MATERIAL AND/OR SOCIAL BENEFITS OF BELONGING
TO A HEALTH/FITNESS CLUB OR GYM.
| DON’T KNOW IF | WANT TO CONTINUE TO INVEST MY TIME
AND EFFORT IN MY HEALTH/FITNESS ROUTINE ANYMORE.
| DON'T KNOW ANYMORE; | HAVE THE IMPRESSION OF BEING
INCAPABLE OF SUCCEEDING MY HEALTH/FITNESS GOALS.

4.63
4.41
4.32
4.13
4.1
4.06
3.81
3.69
3.65
3.57

3.52

3.52

3.49

3.47
3.37
3.33
3.32

3.24
3.11
2.95
2.76
2.6
2.56
245
2.42
2.37
231
231
2.1
2.01
1.95



Appendix



Ab ABC Fitness Solutions (abcfitness.com) is the premier provider of
out

software and related services for the health and fitness industry. Building

ABC Fitness S()lutions on a reputation for excellence in support for clubs and their

members, ABC is the trusted provider to boost performance and create
a Total Fitness Experience for members of clubs of all sizes, whether
a national franchise, regional chain, or alocal gym. Founded in 1981, ABC

helps nearly 16,000 clubs and facilities globally perform better and more

%) profitably, offering a comprehensive SaaS club management solution that
W 9 enables club operators to achieve optimal performance.
{ ‘ :DD\ /- (L{J) S Email: info@abcfitness.com
‘ — o z _] . . . .
- |: O Website: https://abcfitness.com
= — ww

Phone: 866-364-4596


https://abcfitness.com/
mailto:info@abcfitness.com
https://abcfitness.com/

About The IHRSA

Foundation

The IHRSA Foundation was established in 2012 as a 501(c)(3) charitable
organization with a goal to promote health through exercise. Its purpose
is to support the charitable and educational functions of IHRSA, The
Global Health & Fitness Association.

The IHRSA Foundation focuses on four key areas:
* Programs: Promote programs that support health through exercise.

e Research: A focus on outcomes-based research to support physical

activity and engaging programming.

* Education: Provide education and resources to support health

promotion and wellness.

e Engagement: Encourage involvement with the IHRSA Foundation and

our mission.



About ClublIntel

club i intel

Insight

Inspiration

Impact

At Clublintel, we deploy traditional marketing research methods to
uncover not only what your clients and members want, but also to
understand why they want it. In unlocking your clients' motivations, we
can provide the uncommon insights that drive differentiated marketing
communications, sales processes, and operational programming. The
most successful, most profitable clubs understand their customer and

turn that knowledge into a personal connection. Our data makes that

happen.

For additional details, visit us at www.club-intel.com



